
Best Practices for Brand and Asset Protection Checklist

This checklist serves as a foundational guide to proactively build and protect a brand and intellectual property 
assets. Regularly revisiting and updating these measures will help maintain a strong and secure brand presence 

in the market.

1. Trademark Clearance Search:

2. Trademark Registration:

3. Intellectual Property Audit:

4. Domain Name Registration:

5. Trade Secret Protection:

6. Consistent Branding Guidelines:

Conduct a comprehensive search to ensure the chosen brand elements (name, logo, slogan) are not 
already in use.
Identify potential conflicts that might arise during trademark registration.

File for trademark registration with the relevant intellectual property office.
Determine the appropriate classes for protection based on the nature of your client's products or services.

Identify and document all intellectual property assets, including trademarks, copyrights, and patents.
Establish a system for ongoing management and protection of these assets.

Secure relevant domain names associated with the brand.
Consider variations and common misspellings to prevent potential cyber-squatting.

Implement measures to safeguard confidential information, business processes, and proprietary 
technologies.
Develop internal policies and contracts to maintain trade secret protection.



7. Employee Training:

8. Monitoring and Enforcement:

9. Documentation and Record-Keeping:

10. Legal Compliance Review:

Create clear and comprehensive branding guidelines to ensure consistency across all marketing materials 
and platforms.
Include specifications for logo usage, color palette, and messaging.

Educate employees about the importance of protecting intellectual property.
Implement confidentiality agreements and training programs to minimize internal risks.

Establish a system for monitoring the market and industry for potential infringements.
Develop protocols for taking legal action against unauthorized use of the brand.

Maintain organized and up-to-date records of all intellectual property assets.
Store registration certificates, licensing agreements, and any correspondence related to IP protection.

Ensure that all marketing materials and business practices comply with relevant intellectual property laws.
Regularly review and update legal documentation to reflect any changes in the business.


